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The U.S. participates in Expo Milan 2015 with the theme American Food 2.0. The 42,000-sq ft 

pavilion features a vertical farm with 42 different varieties of vegetables, grains, and herbs.





The pavilion highlights the connections between the U.S and Europe and aims to create 
awareness about the global challenge of feeding 9 billion people by 2050.







The pavilion highlights diversity and entrepreneurship at Food Truck Nation.

This photo essay is a part of CPD's eight-week special series, "Branding Nations at the 

Milan Expo." For related coverage, see:

Branding Nations at the Milan Expo (CPD Project)
The USA Pavilion: Innovation and Diversity (CPD Video)
The USA Pavilion at Expo 2010 Shanghai: “Brand Ambassadors” (CPD Video)
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