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Promoting Ukraine's Image Abroad During 
the Pandemic [1]

Since the COVID-19 pandemic has changed or postponed most public diplomacy plans for 
2020, both state and non-state actors have had to adapt their approach to fit into this new 
reality in which restrictions on travel and gatherings have resulted in events becoming less 
frequent. Maintaining a country’s public image during these turbulent times can be a 
challenging task, but with the availability of digital platforms it can be turned into an 
opportunity for creative solutions.

The main document that regulates the financial support for promoting Ukraine’s public image 
abroad is the government-approved State Budget Program, titled “Financial support to ensure 
the promotion of an internationally positive image for Ukraine – by means of activity of the 
Ukrainian Institute and maintaining relations with Ukrainian diaspora.” The program is funded 
largely by the state, as well as by means of local budgets and other sources. The funds are 
used in accordance with MFA’s approved action plan for the year, which is based on the 
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proposals of Ukraine’s diplomatic missions abroad. The embassies and consulates with 
additional support from other sponsors from either Ukraine or the country of assignment (e.g. 
consulate general, event organizers, businesses, etc.) use the funding to oversee projects 
and conduct events directed at promoting Ukraine abroad as a modern, vibrant, fast-
developing and democratic European nation.

Examples of successful projects completed through the program in the past include Ukrainian 
weeks in Bavaria, a Summer camp for children of Ukrainian diaspora in Denmark, and 
the opening of the Ukrainian mural in Cape Town.

This year, however, due to the pandemic, a lot of the funding aimed at cultural projects has 
been reallocated globally for COVID-19 relief. Ukraine is no exception and a large portion of 
the budget from the state program has been cut. Nonetheless, presented here are three 
cases of successful implementation of public-image events conducted by Ukraine’s diplomatic 
missions abroad, despite limitations created by the pandemic and limited state funding.

1. At the very start of the pandemic, the Ukrainian Embassy in Nur-Sultan began to look for 
ways to expand Ukrainian “presence” in the Kazakhstani TV space. With the Mission’s 
assistance, a cooperation agreement has been signed between the Ukrainian television 
channel UATV and the Kazakhstani channel TDQ42 to broadcast Ukrainian television 
programs on local TV. For three weeks the Kazakhstani audience got to enjoy a series 
about prominent Ukrainians, such as Gogol, Sikorskyy, Piddubnyi, Miklouho-Maclay; as 
well as shows about technology, fashion and glamour from Ukrainian experts.

2. The pandemic should certainly NOT be the reason to forget about culture, and with that 
in mind Ukrainian Embassy in Vienna has developed a very interesting initiative for 
Ukrainian-Austrian relations. A Ukrainian week was held on the central channel of the 
Austrian radio station Ö1 as part of the large-scale cultural project “Nebenan”, dedicated 
to Austria’s neighboring states. The project included Ukrainian music, history and literary 
readings and was a great success among the local and European audience.

3. A great initiative has been launched in Doha: a permanent cultural and artistic platform 
known as Virtual Museum Ukraine: New Era Art. The Ukrainian Embassy, in cooperation 
with two Ukrainian artists residing in Qatar (Andriy and Nadiya Chernovil) implemented 
this creative idea and made it a reality. It is expected that this new art platform will 
promote Ukraine and its art among the Qatar audience and beyond. The first exhibition 
will last three months and is available online right now.

All of these projects showcase new opportunities presented by the fourth industrial revolution. 
Despite the limitations caused by the pandemic, we all can contribute to cultural exchange 
between states and their people. Through this presence, we are able to popularize Ukraine 
and promote its image abroad.
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